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Abstract

The study aimed to determine the
impact of pink marketing in its
dimensions  (characteristics, price,
promotion, distribution of the pink
product) on the decision to purchase
cosmetics, in addition to the

mediating role of social media
networking. Descriptive analytical
approach  was  followed, and

questionnaire was used to collecting
data from the study sample (Y:*)
women, representing a number of
(SEPHORA) customers in the Tabuk
region in Saudi Arabia. The study
found that there is a statistically
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significant effect of pink marketing on
the decision to purchase cosmetics,
with the presence of a role for social
media networking as a mediating
variable. The study recommended
Saudi companies in general and
cosmetic companies in particular to
Increase interest in by practicing pink
marketing strategies by presenting a
marketing program that addresses
women’s needs and desires, while
continuously evaluating the quality
level of marketing mix to achieve the
best results.

Keywords: pink marketing,
purchasing decision, social media
networking, cosmetics
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