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Abstract 
The aim of the research is to identify 
the level of social media use (Snapchat, 
Whatsapp and Instagram) and its 
relationship to self-confidence (social 
interaction, talking with others, 
physical appearance and academic 
performance) among a sample of 
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middle school students in Madinah. 
These samples have used the relational 
descriptive approach. The research 
community consists of (26548) female 
students. The total research sample 
consisted of (950) middle school 
students, and the research reached the 
following results: It was found that the 
highest rate of use of WhatsApp from 
social media was among the sample of 
middle school students in Madinah. 
The coefficient of compatibility was 
(0.22), which is a statistically 
significant value at the level of 
significance (0.01). It was also found 
that there is a correlation relationship 
with the dimensions of social 
interaction (0.24) and talking with 
others ( 0.20) and physical appearance 
(0.13) while there is no correlation 
with academic performance. The 
research concluded with a set of 
recommendations: Directing and 
guiding middle school students 
towards using social networks in order 
to enhance the aspects of trust, liberate 
them from dependency and imitation. 
Keywords: social media, Snapchat, 
WhatsApp, Instagram, self-
confidence, middle school students 
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