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Abstract
The current study aimed to explore the 
relationship between social media 
addiction and moral disengagement 
among a sample of adolescents in the 
Kingdom of Saudi Arabia, as well as to 
examine differences in these variables 
based on gender. The study sample 
consisted of 87 adolescents aged 
between 13 and 18 years, The 
researchers employed a descriptive 
correlational and comparative 
methodology. Data were collected 
using a social media addiction scale 
and a moral disengagement scale. The 
study results indicated that the level of 
social media addiction was moderate, 
as was the level of moral 
disengagement, The findings also 
revealed that there was no statistically 
significant correlation between social 
media addiction and moral 
disengagement. Regarding gender 
differences, the results showed 
statistically significant differences 
between males and females in social 
media addiction, with males scoring 
higher. However, there were no 

significant gender-based differences in 
moral disengagement, In light of these 
results, the study recommended the 
implementation of educational 
awareness programs for adolescents 
and emphasized the importance of 
involving both families and schools in 
mitigating the effects of social media 
addiction and in strengthening moral 
development during adolescence. 
Keywords: Social Media Addiction, 
Moral Disengagement, Adolescence.
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